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I. Introduction and Purpose of Radon TEE

II. Radon TEE Tools
Tool #1: Media Kit (Kyle Hoylman)
Tool #2: Facebook Page (Gloria Linnertz)

III. Success stories and lessons learned from former hosts

Tammy Linton, Colorado 

Heather Robbins, Kentucky 

IV. Discussion with future Radon TEE hosts 

V.  Closing



Radon TEE
Goals: 

• Decrease # of people exposed to radon indoors 
 Increase # of people who test their homes for radon

• Increase overall radon awareness among the public
• Engage stakeholders in the campaign 

Objective: 

• Build radon awareness at the local level through local media engagements with 
community leaders, families and celebrities

Register at www.radonleaders.org

Follow TEE’s journey at www.facebook.com/radontee



Radon TEE’s Whereabouts



Attracting 
Media and 

Celebrities to 
Radon TEE

Kyle Hoylman, 
CanSAR







MEDIA KIT: 
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FACEBOOK
2010 Social Media Networking Campaign

www.facebook.com/radontee

Save lives through education 

Hop on board my TEE 
Train to take a Ride 

for Life!

GLORIA LINNERTZ
CanSAR



Males
35%

Females
65%

Facts and 
Successes

(as of February 2009)

• About 1,000 fans 
• 66% are 25-44 years old 

Louisville 69
Waterloo 55
Chicago 48
Chillicothe 39
St Louis 32
Nashville 23
Columbus 21
Danville 19
Elmhurst 18
Romeoville 17
Frankfort 15
Atlanta 14
Bowling Green 13
Washington 12
Cleveland 11
Herndon 11

# Members



Pictures of TEE

visits with the public, legislators, governors, and 
celebrities



Descriptions of event or 
location 

and people involved



CanSAR members speaking 
out for action against radon on 
TV, newspapers

Announcements concerning 
new progress on the war 
against radon-induced lung 
cancer

Special recognition pictures 
such as radon video contest 
winners

Meaningful posts 



Events posted

Teams wearing Reduce Radon TEEs

Medical Forums and Radon Stakeholder meetings 

National Conference of State Legislatures

Climbs, Walks, Runs

Training Classes 



It’s Up To You!

What is needed:
More interactions
More discussions
More fans
More lives saved!

Thank you for your support!

Please offer 
suggestions!



Success Story: 
Radon TEE in Colorado



Colorado TEE Team Members

 Tammy Linton, President of RDS Environmental, Team Captain

 Dr. Leo Moorman, AARST Member and Active Mitigation 
Professional in CO

 Arnold Drennen, AARST Member and Active Mitigation 
Professional in CO

 Faye Dugan, CanSar Member, lost her husband to Radon induced 
lung cancer



Colorado's Time with TEE
 Met with EPA and Colorado Dept of Health Members: great photos.

 Hiked up Castle Rock Mtn in Castle Rock, CO: raised money selling 
T-shirts and collected donations for hike.

 Met with Mayor of Castle Rock.

 Planned walk in Fort Collins: walked through city, handed out info and 
met people along the way.

 Met with local NASHI chapter: spoke and brought TEE Along. 

 Sent TEE with high school students on ski trip to Breckenridge: they 
snowboarded and skied all day in TEE and took some great photos!

 Had TEE on morning TV show to promote radon awareness in CO



How to Start?
 Go over all information provided in planning kit and media kit.
 Prepare your list of who to ask to assist you with getting TEE 

around.
 Prepare your list of “Most Wanted” -- Go beyond the norm.

 Talk to people in the media 
and use the media kit to:
 Send press releases to newspapers 

and TV channels AHEAD OF TIME. 
 Call local TV stations and see if there 

is an opportunity to meet with a reporter.  



How to Start?
 Set up conference call with Team leaders and work out all the 

bugs and questions. 
 Determine how to distribute everything to each leader. 

 Be available to assist with copies, T-shirt distribution, etc.

 Draft a schedule of your 
state’s entire time with 
TEE.

 PLAN PLAN PLAN



Always a Glitch
 Hope for the best, but prepare for the unexpected.

 Be prepared for last minute cancellations, especially with 
government officials, celebrities, sports figures, etc. 

 Be prepared for last minute appearances with TEE – make 
yourself available.

 Have a back-up plan, someone who could fill                             
a little time with the TEE.

 Don't get discouraged.



Most Important

 Have Fun!

 Take lots of pictures and remember not everyone in the 
pictures has to be a famous person; it takes just one 
person to make a change.

 Good luck and enjoy the experience.

 Thank you!



Success Story: 
Radon TEE in Kentucky



What Role Does the 
State Team Captain Play?

Recruit Community Team Leaders (CTL)
Work with people who are devoted to radon education in 

your state
Try to recruit to cover the vast majority of your state
Kentucky example: Community Team Leaders were 

recruited in 5 regions:
Louisville area, Central KY area (Lexington and Frankfort), 

Eastern KY, Western KY and Northern KY



What Role Does the 
State Team Captain Play?

Set up a conference call with your Community Team Leaders 
(CTL). During this call:

Exchange contact info with the group
Discuss Radon TEE Calendar and schedule Radon TEE to 

visit with each CTL
Discuss Radon TEE hand-off between CTL’s in the state
Discuss Team Goals
Discuss Most Wanted List



Community Involvement
College/University Mascots in your State
University Presidents, Doctors & Coaches/Sports Teams
Local Celebs and Officials
Major Celebs
Local news reporters
Non-profit organizations
State parks and local attractions
Minor/Major league teams and their mascots
Children/families/schools



Community Involvement
Tell everyone you know about Radon TEE’s visit
Invite them to become friends with Radon TEE on Facebook
Present something to the “picture volunteer” for their 

involvement, e.g., t-shirt, free test kit, certificate of 
appreciation.

Accommodate the “picture volunteer”… Go to them rather than 
have them come to you!!!!



Lessons Learned
Plan, Plan, Plan….and at least a month before Radon TEE gets to 

your state.
Plan to devote all your time to Radon TEE while it is in your 

possession.
Talk about Radon TEE’s visit before and after at any speaking 

engagement, educational booth, newsletter, etc.
Don’t waste all your time trying to get that one big celebrity…its not 

worth missing out on all other photo ops.
Don’t submit every single picture you may take. Use a good camera 

and pose/act out/use good backgrounds.



Radon TEE in Kentucky:
KY Radon Coalition



Eddie Montgomery 
(Montgomery Gentry)

KY Governor Steve 
Beshear

Maria Montgomery (Miss 
Kentucky USA 2009)

Colonel Sanders KFC



Future Hosts

…STILL ROOM!

Nov 23-Dec 9MN

Oct 5- Oct 25OH

Sept 21-Oct 4UT

Sep 7-Sept 20SC

Aug 24-Sept 6WI

Aug 10-Aug 23TN

July 27-Aug 9NJ

July 13-July 26NC

June 7-June 20 MA



Future Hosts: Discussion
What did you hear today that gave you a new idea for your time with TEE?

What do you already have planned?

What is your most ambitious target? 

Who is your big fish?

What community leaders do you already have or plan to recruit?  

What other resources would be helpful in your efforts?
---------------------------------------------------------------------------
Schedule – Leaders – Celebs – Community – Media

… camera!!



Q&A
Can you tell me more information about t-shirt 

availability and cost?
 Contact Gloria Linnertz well in advance to make sure 

enough t-shirts are ordered

Can you send photos along of state legislators 
and governors to use as leverage for own state?
 See Facebook page and contact Gloria or Rebecca with 
any trouble

What was the cost for PR?
 Dennis and others: nothing



Activity Brainstorm
www.geocashing.com: treasure hunt, leave behind 

coupon or test kit
TV station
Charity sports games
City Council, County Commissioner
University coach, others in spotlight who have tested, but 

not fixed their homes
NASCAR parade
Home inspectors
Health departments
Summer activities on Jersey Shore
Parks



Contact Information: 
Speakers

Gloria Linnertz, CanSAR
seascape@HTC.NET
618-939-8153

Kyle Hoylman, CanSAR
khoylman@protectservices.com
502-410-5000

Rebecca Reindel, EPA
reindel.rebecca@epa.gov
202-343-9398

Heather Robbins, Kentucky
Heather.Enlow@ky.gov
502-564-4856 ext. 3731

Tammy Linton, Colorado
Tammy@rdsenvironmental.com
800-627-2366 



Contact Information: 
Participants

Gina Bowler (EPA)
bowler.gina@epa.gov

Jeggan Cole (CRCPD)
jcole@crcpd.org

Michael Criss (CT)
michaelcriss@solvitnow.com

Mark Jones (UT)
markejones@utah.gov

Christine Keyser (UT)
ckeyser@utah.gov

Anita Kopera (NJ)
anita.kopera@dep.state.nj.us

Aimee Morrow (SC)
morrowa2@dhec.sc.gov

David Naggar (MA)
dnaggar@spruce.com

Angel Price (NC)
angel@radon.com

Dennis Vaughn (TN)
dvi@charter.net


